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Subject: Husiess Eeonomics — BHBA2X N | A

Type ol comirse: M Course

Prerequisite: A foundational grasp of economic prnciples and guantitative aptitude s essential W

comprehend managernial decision-making frameworks,

Rationale: Manageral Fconomics integrates economic theory with business practices 1o enhance

anabyvtical thinking and oplimee managenial decisions in real-world scemarios

leaching and Examination Scheme;

F'eaching Scheme Credits | Exannmation Maarks

lotal Marks
Cl I P | SEL CCE
4 i L 4 J gk I L1 20

Legends: CF-Classroom Tnsteections: T — Tatowtal: PP - Practical; O = Oredit; SEE - Senwesier B
Examination; V— Fiva CA - Comtinons Assessmerd, AlA- Adctive Leaening Activities

Conrse Confent:
S r o : o
No Caurse Content Hrs. Weishtage
Theary Topics |
Foundations of Managerial Economics

#  The Economic Way of Thinkmg in Busingss
&  Prolin '-1r|a._-:;|1rh aind Measurement
I e Mansgenal Ohjectives and Agency Fssues |
o Market Structures and Sirategic Behavior
#  Cilobalization and Competitive Dyvnamics L

| 6 P 20
Practical 1: Business News Tracking Exercise

Swdents track a campany’s business decisions [or Nive davs through news

articles related to pricing, investment, expansion, of marketing. | his helps ,

them understand how econamic primciples are applied inreal busingess
decision-muking.

Pusiness Feonomics- BRA2XX 1] 303 = Page 1 of 11




G ARBL AR IART INNOYATIVE UNIVERSTTY Lo b ARSI PSS TETLTE ©oF R AMACLESENT =1L IS

Practical 1: Business Docuomentary Refection
Students walch a business documentary or startup program like Shark Tank I

Indw and prepare a reflection reporl. The activity helps them connect '
mumnagerial econgnics CONCEPS W ith practical busimess sitiatinns

| Practical 3: Business Decigion-Making Using Economic Thinking [

[ Students will analyee & real or hypothetical business scemario and apply
ceonomie reasoning o adentily problems, evaluate alternatives, and
revommend the most efficient decision, The activity will demonstrate the
practical application of the cconomic way ol thinking in business

Praciical 4; Market Structure ldentification Study

Students seleet companies from different industries and classify them into
market structures such as monopoly or oligopoly, This helps them
| understand competition and market behavior practically

| Exnmination Styvie:
| Sr. |
i

Evaluation Methods SEE | CCF

ALA 1

Understanding Economie [ecisions:

Students will prepare a document in Google Docs

where they deseribe any (ve dov-to-day business

o personal decisions, For each example, they will

cxplaen  the opporiunily  cost and  apply  the

concept of marginal analysis, Submin it as a PDF
| om the GMIU Web Portal

ALAZ

Market Structure Presentation:
[ Students will create o presentationy on any one

| market structure. The presentabion should include

[ the structures main features, pricing behavior,
and one example of 8 real company operding
| urkcler that structure. Subiomit o on the GRITLD Weh

| Portal. e |l )

|} A .
i | Gilobal Market! Entry Strafegy:

11

— = =

KL

Students will select an Indian compainy  and
:;mn!}?s: the feasibihity of eniering a foreign

1ol market wsing  cconomie  indicators, market | 10
structure, and competitive strategy. They will
prepare. 8 reporl recommending  whether  the

Econometric Profit Prediction Model:

Students will create a basic profit prediction
model using assumed or real business data in |
Escel. They will snalyvee how factors like price. | |

I
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Toial 200 20

Theory Topics
Demand, Supply, and Consamer Analysis

o  Demand and Supply Funchions
Elsticity of Demand amnd Revenue Relationshipes
Consumier O hoiee snd Uialiny Masxoimpzaion
Substitution and Income Eflects |
Measuring Market Surplus

|
Practical 1: Produet Choice and Demand Apalvsis scriviy

Students will choose products from different options wilim a fised budger |
I andd analvee how Tactors like price, weome, and prelerences iflugnee
consumer demand and buying decisions |

Practical 2: Marketplace Simulation Role Play

Students act as buyers and sellers in a simulated market 10 negotiate prices
and guantitics. The activity helps them onderstand demand. supply. and
market equilibrium practically.

Practical 3: Demand Curve Preparation Using Real Duta

Stwidents collect price and demand data Trom local markets and prepare a
demand curve. This helps them understand the relationship befween price
and quantity demanded graphically

fd

Practical 4: Consumer Utility Ranking Activity

Students prepare o wtility ranking table for selected products based on
salisfaction levels, This activity expluns how consumers maximize utility
wilh limited imcome

Examination Style:
ar
P

FFvaluation Methodds SEE | CCH

ALA 3
Case Study:
Students are given a shor busimess scenarno (e g.
| hiring more stfl vs. investing in software), They 1
Mmust prepare @ presentation on which option is |
better usimg marginal thinking and present in the
| elassroom. Upload it on GMIU Web Portal

ALA4

Business News Analvsis — “Economics Behind
2 | the Headlines™: I
Students will choose any recent business news
prircle from sources like Econiomie Times, Mint,

nsT
07 P i

Business Foonomics- BEAZXX 1303

Page 3al 11

L




ﬁ____

Ca¥W ARNMANIAR] INSOVATIVE LIRIVEESITY Co AN AN AR IRSTTTTTE O REARAGEMIERT STULHES

| i Business Standard and prepare o presemaion |
v the mews and explam i the Cliss how it Links

o goncepts of econgmigs, Lipload it on GiMIL I

[ | Web Ponal ) [ I |
Flasticity Impact  Analvsis  on  Bosiness | [
Kevenme:

Sticdents will select w real product (e, petrol,
simartphones) and analvee bow changes m price
plfect demand wsing elasticily coneepis. Thes
st ealeulate and interpret price clasticity of

[}

| demand and project revenue  osutcomes  under

[ | different pricing scenarios. qr |
| | Consumer Choice Simukifion wsing Hul!gﬂ|
I Constrainis:

[ Students will simulste consumer choice bebavior

4 | wunder different meome lévels and prices for fwe | 10
' goods, They will draw indifference curves,
budger limes, and demonstrate substiugion and
mcome effects graphically and mathemutically.

| | Total 20 | 20
Theory Topies
Oyptimization in Managerial Decision-Making
o  Marginal Analysis for Optimal Decisions
Constrained Optamstion Techmigues
Basic Mathematical Tools for Managers
Regression and Forecasting Fundamentals
Demand Estimation and Time-Serneés Forecasting

Praciical 1: Watch and Heflect on Optimication Cencepis

Students watch videos melated 10 optimization or  decision-making
techmgues and prepare o reflection report. This helps them connect
thearatical optimization concepds with practical busimess applitions 6T

*
- Practcal 2: Budeet Allocation Stmuolation el A%
Studlents allocate o hypothetical budget among difTerent departments snd
justily their decisions. This activity develops resource ablocation  and
! marginal analvsis skills

!' Practical 3: Sales Forecasting Using Moving Average Method

| Students use past sales data to forccast future demand wsing moving
avernge technigues. This helps them understand forecasting and planning |

| in husiness menagement.

; o |
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| Practical 4: Marginal Cost and Marginal Benefit Analysis

| Students analvee business situations by comparning addditional costs amd
| benefits of decisions. This activity helps them identify oprimum bissiness
| choices using marginal analysis.

| Examination Style:

|
5 ;
| "~.I|. [ Fwaluation Methiods SEE | CCH

E L]

ALA S
Budget Allocation Simualation — “Optimizing
Departmental Spend™:

Given a hyvpothetical 100,000 budget, students
I musi allocate resources 1o Marketing, HE, and
R&D) based on expected RO Subimit o |
presentation  justifying  thewr decision  with
marginal benefit logic. Upload it on GMIL Weh i
Portal

&

Storvboard on the Coneept of Diminishing
Heturns:
Design o simple comic or storyboard where inputs
ingrease (e . chefs ina kitchen) and productivity
| initially rises but eventually falls and make a
report for the same and submit it on GMIL! Web
Portal. |
Break-Even and Contribution Margin Analysis
for a Produet Line:
Students will anulyvee cost and revenee data of a
3 selected product 1o cileulae break -even guantin I
and contribution margin, Based on results, they
will make pricing or production recommendations

LE

[

! for profit planning., |
[ Business Demand  Estimation  Survey  and
Amalysis;

Students will design and conduet o smmll-scale
consumer survey (offline or Gooele Form) to

| 4 . By 1)
collect date on price  sensitiviy and  product
preferences, They will estimare a simple demand

‘ pattern using average responses and draw a basic

{ q!!n;:nu_ln_d CUrve | -
Tertal 20 20
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Theory Topics
Production and U ost Analysis

L]
-
w

Shori=Bum Production pnd Cosi Fenelions

Long-Run Production and Cost

Cost Estimatosn amd Ernpivical Analysis

Economues ol Scale and Scope

Practical 1: Comparaiive Cost Stroctore Analysis

Students compare the cost structures of two companies in the same indusir
psing business dota. This helps them understand Bxed costs, vanable costs,

and prosluciien elficrency

Practical 2: Event Cost Planning

Students prepare a detailed cost sheet Tor organizmng a event including
venud,  promtion, and  manpower éxpenses. This activity  develops

budgeting and financial planning skills

Fractical 3: Fixed and Variable Cost Classification Exercise
Students prepare a list of fixed and varsble costs for a small business. This
helps them understand cost classification and s smpact on produciis

decisions

Fractical 4: Economies of Scale Observiation Study

Students study how large-scale businesses reduce production costs through

bulk purchasing or automation. This helps them understand economies of |
scale in proctical business operations,

Examinution Sivile:

b |
."-.:l,\

Evalwition hMethods

SEE | CCE

ALA 7

Price Comparison Heport = “Analyeing
Brand-Level Pricing™:

Studends select one product calegory {eg.
chocolates or detergent) and compare 3-5 brands
acrowss platforms. Submit a PDF report analyring
pricing logic usmg market structure and valoe

P

Activity: |

“Voicing Perspectives on Current Economic
Issues™:

Ritdents select o current ecommmic 1ssue (..
iflation, G5T  relorms,  Umon Budgel,
unemplovment, digital corméngy, dizinvesiment,
or fiscal deficit) and deliver a 35 minute
speech analyzing s causes, economic impact,

and possible policy solutions, The speech s

10

|

Husiness Economics- BEAZX Y| 1303
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th

evolusied based on contend guality, clanty,
eontidence, and vime management. Uplisasd the
presentation stmmany or participation. proof o
the GMIL Web Portual

Total Factor Productivity (TFF) Amalysis for
a Firm:

Sludents will wse hypothetical or real data on
inputs [labor, capitall and opipul o compule
Total Factor Productivity (TFP) and interpret
what it reveals about production efficiency over
time ar between departments.

I

Comparative Study of Economies of Scope in
Multi-Prodect Firma:

Students will select a real-hife company offering
multiple products {Like 1TC or Tata) and studs
o shared resources (marketing, infrastructure,
distribation) reduce cost, They must evaluate
whether economies of scope exist ond how they
henefit the firm

1]

Toal

Thewry Topics
Pricing, Strategy, and Market Power

L ]
L]
L]
-

Practical 1: Classroom Product Pricing Strategy Activity

Students will be divided into groups and asked to set prices for o
hy pothetical product based on factors like cost, competithon: and tangze
customers. They will justify their pricing decisions and analvie how pricing

Perfect Competition and Short-Run Equilibrivum
Monopaoly and Price-mettmg Froms

CHigopoly and Stralegie Interactions

Advanced Pricing Technigues

Risk, Linceriainty, and Managerial Decisions

sieategics affect custoaner demand and profiabilany

| Practical 2: Shark Tank Pricing Piteh Simulation
Students create o fictional product and present a pricing-hased business
pitch. This develops entreprencurial thinking and understanding of pricing

strategies in business.

Practical 3: Competitor Pricing Analysis

Students compare pricing strategees of competing brands in the same
product catepory. This belps them identify different pricing technigues such

@5 peneiralion or premium prising,

U ANSEAMEAR] BNSTEDUTEE OF MARAGEMENT ST00 S

6T
o I pil)
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Fractical 4; Risk and Decision-Making Scenario Analysis
Students analyze business situations involving uncertwinty and nsk s
pctivity develops their ability 1o evaluate nshs and make sutable
mmarzerial decisions under unceriain comnditions
Examinution Style:
.:.r' Evaluation Methods SEE | CCE
M
Activity: 2
“Explaining Economics Through Eversday
Life™:
| Students create a self-written blog explaimimg i
basic economie principles using relatable real- I
life examples. Convert the completed blog into
a PDF and submit it by uploading it 1w the
CGMIL Web Portal,
Activity: 3
Current Budgel Analvsis Repori:
Students  analvze  the  current Linion
Covernment Budget by identifving its ey
2 announcementy, sector-wise ollocations,. and 1]
magor economic  implications.  Prepare &
presentation summarizing the analysas, convert
it inte PDF and upload it to the GMIL Web
Portal.
Rizk Based Pricing Deciston making under
uneeriaingy
Students will evaluate a business sccnario
;| (egs launching o new product or pricing in 20 i
volatile market} with uncertam demand orcost | 7
conditions, They must propose a pricing
sirategy based on nisk assessmient and expected
OLlCmes. - B
Tutal 0

Ea AR AL R IS TUTETE 00 SN S0 STLIES

Suggested Specification table:

Distributiom of Marks

(Revised Bloom s Taxonommy)

Level

. Waightage
Yo

Analyze | Evalume
(N | (E)

Remembrance | Understanding | Application
L1, B— L) (A)
1054 | 0%

2% 2%

—— 5 4 4
Mote: This specification table shall be treated as a general guideline for students and teachers
petual distribution ofmarks in the guestion paper may vary slightly i

Business Economiics- BEAZXX 1303
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Conarse € haicome;

i After learming the course, the students should be able 1o
(— : : .
[ Cer | Understond fundamental cconpmie principles of managerial decismon-making.
i 1 = . -~
LE2 Analyze demand. supply, and consumer behavior using elasticity and utility concepts.

Y | Apply optimezation technigues and Forecasting tools for effective business planning.

ik Fvalpate pricing strategies and market stroctures to develop compelitive basiness stritegies.

(035 | Create pricimg strafegies across market structures to support ef Tective managerial decisions.

Instructional Method:
I'he course delivery method will depend upon the requirement of content and needs of students,

M tewcher, m addition o conventional teaching micthods by black board. may also use any tools
such as demonstration, role play. Quiz. broinstorming. MOOCs ete
From the comtent | 0% topics are sugeested for lipped mode mstruction

-

Students will vse supplementary resources such os onling videos, NFTELSWAYAM videos, e-
courses, Yirtuil Laboratony,

Ihe internal evaluation will be done on the basis oF the Active Leanming Assignment

Proctical™ iva examiimation will be conducied at the end of semester for evaluation of performance
of students in the Inboratory.

Reference Books:

[1] BN Dwivedi (2021). Managerial Economics (9th ed.). Vikas Publishing House.

[2] H.L. Ahuja (200 7). Managenial Economics: Analysis of mansgenal decision making, 5 Chand
Publishing House

[3] Hirschey, M. {2009 Manageniol Economacs (14th ed. ). Cengage Leaming.

[4] Christopher R. Thomas & 5. Chirles Maurice (2020), Managerial Econcimics: Foundations
of Business Analbvsis and Steategy (1 3th ed. ). MeGiraw-Hill Education.

[5] Paul G, Keat, Philip K. Y. Young & Stephen Erfle (2009). Munagerial Loonomics: Econmme
Fools for Today's Decision Makers (8th ed. ), Peprson Education.
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supoestod Coonidelines:
SEE Tupic Criteria Marks Description ||
i Cilobal Eonnamie [ Uses ecomomic indicators amd  markes |
Erbaba] ’:I:r'h::ulim &Thjzjtllt § 5 | analysis effectively for foregen market
1 Market Entey | | evabuation.
Strategy Strategic Feasibilily & < Sugpests realistic and innovetive morket
Innovation T | entry strategies with managerial msighs
Econometric | Technical Modeling & 5 Comectly develops a profst model usimg
1 PProfit | Economic Accuracy | suitable variables and assumptions.
Prediction | Interpretation & 5 Provides menningiul managerial
Maodel Managerial Insight ' suggestions based on model results.
Elasticity Application of 5 Cur‘a'f:ﬁtlp. Ic-uld.'ulnh:ri and  mterprets
Tmpact Elasticity Concepts clasticity using real product duta
3 Analvsis on =
Business Revenue Interpretation . Logically explains revenue mpact and
Revenue | & Business Implication ' managerial recommendations.
Corsumer E;;E:::;}Iiml & < Correctly draws indifference curves and
C hoice I-". Scueacy ' budget lines with proper calculations.
4 Simulation | -
using Budge Analysis of Consumer 5 Clearly explains substifution amnd income
Constesints | peqavior effiects with practical insights,
Break-Even | Accuracy of . Correctly caleulates break-even point and
aml Cabeulations . confribution margin
5 Contribution
Margin
Analysis for & | Manngerial i Provides logical pricing and production
Product Line | Interpretation . recommendations. |
Business P CoMlection & Relevant consuwmer data is collected and
: 5 . i
Demanil Dremand Insights demand trends are identilied properly,
(0 Fstimation 4
Survey and | Presentation & ¢ Findings are clearly presented  with
Annlvsis Practical Kelevance proctical business applications
a Total Factor .-*|:|;.|:um|;__-r of TFP 4 {_‘.nrm:ll?lippliﬂ |'n1|1'.rtu|:| and compules
Productivity Caleulataon | productivity accurately.
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”“"_I_
Analbvsis for a | Insight into Production : Prowides  logical  interpretstion ol
Firm EMciency . productivity and ¢INigiency outcommes
Comparative o = x :
Sty of Undersandimg il : Clearly  sdentifics  shared resources ond
FL‘“HIHI"IIEH- af | Eeonomies of Scope cosl-Saving sy nergies,
A senpe in —
:l-iul.ﬂ- Strategic Business ; Provides practical conclusions regarding i
Product Insight - business advantoses
Firms 2
Risk Based | Risk  Analysis & 10 Logically evaluates risks and formulates
Pricing Serategy Formubitwin suitable pricing stralegies
i Dewision
mking wnder i = Prowvides procical and realistic business |
Businegss Justification 1 ; a3 =
nncertainiy reasoming [or pricing decisions,

Fusimess Economies- BRAZXX 11303
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